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Outreach
proactive outreach

Empowered consumers value proactive outreach 7 5 /0

that’s useful to them, accept human-backed Al, and of consumers find value in it
are open to helpful contact.

Proactive Outreach is on the Rise

Brands that don't proactively reach out with helpful messaging risk losing the business.
Consumers welcome the outreach—as long as it's useful to them.

What Consumers Find Most Helpful

SERVICE & TRANSACTIONS SECURITY & BILLING GROWTH & PERSONALIZATION

e Order & delivery updates e Fraud & sercurity alerts e Promotions & offers
e Post-interaction follow up e Account verifications e Product tips

e Appointment reminders e Billing reminders e Perzonalized

e Renewals recommendations

Al Drives Campaign Effectiveness

Leading companies already recognize Al as a strategic necessity for elevating outbound effectiveness.
Among businesses using proactive OUtredCh w—

SHARE OF OUTBOUND CAMPAIGNS THAT ARE AI-ASSISTED 630/ say Al + human interactions

33‘/ > 570/ drive the best oubound results
o o

O say Al orchestration is important
TODAY BY 2028 81 /0 for cross-channel outbound
TOP 5 WAYS Al IS DELIVERING VALUE

Customer Message Best time Channel Debt collection
segmentation generation to contact selection strategy

Al Voice: Consumers Are Ready

Businesses mustn't overlook voice Al in their proactive outreach strategies. Most consumers accept
voice Al agents in proactive outreach—and many even prefer them.

' 65% prefer voice for its accuracy

of consumers

are open to
P ) 62% report a positive experience

voice Al high-value
communications

) 57% prefer voice over text or video

Learn how NIiCE can help @

Business data is from Metrigy's Al-for-CX research study of 759 companies . o
globally; consumer data is from its Al Consumer Experience Index study of Q m e trl gy N I ‘ E

1,000 consumers in North America, conducted in partnership with NiCE.



https://www.nice.com/products/proactive-outbound-engagement
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